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Executive Summary 

 

The study of “Project of synthesizing the knowledge of developing the 

integration of the networking of district community welfare funds(DCWF)  in 12 areas” 

has objectives  of 1) definition of the significant words regarding the workshop research 

projects developing the integration of networks of district community fund to enable 

every area to have the same understanding about the concept of the research project 2) 

gathering the data and knowledge obtained from the research in 12 districts 3) 

synthesize the process and method of the model of community welfare fund which have 

been analyzed  in comparison with results of study in 12 districts with other researches 

both domestic and overseas that will be synthesized as lessons for practice 4) build the 

lesson learn  of developing the formalities of the networking  of community welfare fund 

in 4 areas 5) the policy  recommendation in policy regarding the  community welfare  

being in argument wilt local way  of life that will lead to the practices of community, the 

local administration, government and authorities concerned  

                         The methodolgy of study consists of  the Participatory Action Research 

( PAR).The tools in the study are the employment of the social mapping, synthesis, 

overall summary of the lessons which have been learned in  12 areas, case studies in 4 

areas and synthesis of lessons which have been learned  from the  integration of DCWF 

as proposals for government agencies’ policy. The research areas  consist of the central 

region area of  Bureau of Academic Support and Promotion (Sor Sor Wor) 1-4 i.e. Panom 

Sarakam District, Chachengsao Province, Klongtoey District, Bangkok Metropolitan 

Administration, Laemsing  District, Chantaburi Province and Nongplue District, 

Kanchanaburi Province  Northeastern region ; area  of  Bureau of Academic Support 

and Promotion (Sor Sor Wor) 5-8 i.e. Pimai District, Nakorn Ratchsima Province, 

Nampong District, Khon Kaen Province, Kong Chai District, Kalasin  Province and 

Klonglan District, Kampaeng Petch Province : Northern region ; area sor sor vor 9-10 i.e. 

Nampad District, Uttaradith Province, Doisaket District, Chiangmai Province ; the 

Southern region area of Bureau of Academic Support and Promotion (Sor  Sor  Wor) 11-
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12 i.e. Chaiya District, Suratthani Province and Pakpayoon District, Phattalung  

Province .The results of analysis are as follow: 

1. summarize the definition or  the significant words regarding the research  

projects of workshop in developing the integration networks in community at the level of 

district to enable every area to have the same understanding about the conceptual  

fram work of the research project.  

                    The different  fundamental thought of “the community welfare” about 

1.1 The fundamental thought of the public and the local administration  

understand and acknowledge the definition of “community welfare” as ginning or 

assisting for the People  in difficulty curcomslarce as the government’s main role and 

duty e.g. the case of  Kong Chai District, Kalasin  Province ; (allowing the public joining), 

Nongplue District, Kanchanaburi Province; Pakpayoon District, Phattalung Province; 

Pimai District, Nakorn Ratchsima Province (set up a new fund) This fundamental  

thought affects the development of the networking of community welfare fund, setting up 

a new fund that lacking the linkage to be integrated to the former funds. 

                    1.2 The fundamental thought of “equality and impartiality”  

                          It is found out that  in many areas the People  in difficulty curcomslarce 

are given an opportunity to participate as the members of the networking of community 

welfare fund. It equally and honorarily accept the People  in difficulty curcomslarce to be 

able to get access to various welfare other general members, for example  like the case 

of the functioning of the networking of community welfare fund in areas of Klonglan 

District, Kampaeng Petch Province;Laemsing  District, Chantaburi Province; Kong Chai 

District, Kalasin Province; and  Chaiya District, Suratthani Province. These fundamental 

thoughts lead to the process of learning, participating, realizing oneself’s values, self-

development of the People  in difficulty curcomslarce in the community, including raising 

the awareness and acknowledgement of the People  in difficulty curcomslarce in 

community and society. 

 1.3 The fundamental thought of developing the group of People in 

difficulty curcomslarce  
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                           It gives an opportunity for the new groups of people in difficulty 

curcomslarce in many areas , for example, the hawkers, Huay Mun’s pineapple farmers 

have an opportunity  to participate in exchanging and learning with other target groups, 

which will result in the establishing the community welfare by emphasizing the arranging 

the  civil society forum as learning network ;for example ,Nampad District, Uttaradith 

Province. 

  1.4 The basic thought of “participation” 

    It  is  to encourage the process of exchanging and learning together,  

strengthen the community welfare fund by having the  strong community welfare fund 

with high performance to take care the weak   community welfare fund ; for example ,the 

community welfare funds of Bangkachoi and Bangsakao Tambon function  as a trainer 

to Nongchim and Pliew Tambon, Laemsing  District, Chantaburi Province. 

1.5   The fundamental thought of “co-ownership of the community welfare  

fund”  

This fundamental thought is important as it will enable the community  

welfare fund  to become sustainable. Currently the district community welfare fund is not 

sustainable, as it is still being pushed by government’s policy. It will take time in further 

developing and monitoring . 

  The analyzing of the fundamental thought of community welfare must 

stem from integrating many fundamental thought together. Using the social capital 

which each community already has and integrate with  other areas to empower the 

development of community welfare funds at level of district.  

 

2. Acknowledgement and understanding the definition of the integration of the  

networking of community  welfare funds  

The results of research in 12 areas, it is found out that the integration  

of the networking of community  welfare fund can be classified into 4 types as follows; 

2.1 Integration of government and community to allocate welfare for the  

People  in difficulty curcomslarce . 

    It is a model of the community welfare network committee which  
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consists of  representatives from district, local administration and community as 

committee members to manage the newly established fund at level of district to allocate 

welfare to assist the People  in difficulty curcomslarce who have been researched this 

time as well. The People  in difficulty curcomslarce’s database system has also been 

developed in Kong Chai District, Kalasin Province; Doisaket District, Chiangmai 

Province; and Nampad District, Uttaradith Province. 

  2.2 Integration of human being 

                           It is to link the people from the former exsiting groups in the community 

e.g. saving group, village fund group, village bank group, senior citizen group to work 

together as a learning network by linking with the former base group in the community in 

allocating welfare to assist the people in difficulty curcomslarce. The co-ordinating 

committee for district welfare which consists of  representatives from many sectors such 

as the representative of government agency , local administration, the networks, village 

headmen, chief of village; for example of the co-ordinating committee for district welfare 

of Nampong District, Khon Kaen Province; and Klonglan District, Kampaeng Petch 

Province. 

  2.3 Integration of database  

                          It is the gathering of data and knowledge and also sets up the database 

of social groups, fund and datab pcople in difficulty cuscomslasce  in each community 

of district by the community’s cooperation with associate institutes, but lacking the 

integrated planning of data that will be used together with the authorities concerned in 

each area  

                     2.4 Integration of finance  

                         Most of the funds are newly established as the funds for allocating  

welfare to assist the people  in difficulty curcomslarce (in form of social assistmce) by 

having activities to mobilize the capital and co-ordinate to get support from agencies 

concerned ,for example, Pakpayoon District, Phattalung Province and Chaiya District, 

Suratthani Province.   
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3. Synthesis of the process, means and  models of networking  Community  

welfare fund . 

    3.1 Process of integration of district community  welfare funds  

                            3.1.1  There are different supporting factors that will contribute to the 

process of developing integration of district community’  welfare funds (Kor Sor Chor 

Or). Their variety depends on the area’s environment.  

     3.1.2  Process of integration of setting up network of district  

community welfare funds is regarded as new issue that will need the indeed and  

continuous development  namely, the process of establishing district community welfare 

fund is regarded as the first step of setting up the networking of district community 

welfare fund that needs further development. From the results of  the study, its’s found 

out that linking the various fund’s finance together to allocate the welfare  cannot be 

achieved.  As it has been mentioned in the cases study of Nampong District and Chaiya 

District that putting various funds together to be managed for the welfare allocation is a 

difficult matter, as each group have their own’s different basic problems. While the 

integration of district community welfare funds needs the formal structure which has 

such strict regulations that the people in difficulty curcomslarce cannot get access to 

the welfare funds as they will be affected by the inefficient management. However, the 

result of research in 12 areas, it has been found out that there are 2 ways to integrate 

the welfare fund networks as follows: 

  1)  Personnel integration both from organization and agencies who  

support  the allocation of community welfare  

                          Linking the network of community welfare, not by merging the funds and 

be managed by district, is aimed to link their learning, educating volunteers so that they 

can take care of  the People  in difficulty curcomslarce on the basis of the already 

existing fund in the community, because of the area’s potentials. Therefore, each group 

has freedom in their operation and management as in Nampong District, Khon Kaen 

Provinc;e and Chaiya District, Suratthani Province. 
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  2) Setting up the new fund as tools in linking personnel, money and  job 

together. It will be the fund to take care of People  in difficulty curcomslarce who have 

been surveyed from the database of People  in difficulty curcomslarce,  in the case 

study of Pakpayoon District, Phattalung Province; Doisaket District, Chiangmai Province 

and Kong Chai District, Kalasin Province        

                     3.2 Methods of linking the network of community welfare fund  

  3.2.1 the cost of social mapping 

  In the action research processs to develop the patterns of integration of 

the network of community welfare network model,it is a survey of , there were 

investigation of 7 kinds of data as follows: 1) types of group/ fund 2) number of groups, 

organizations, funds 3) number of members 4)  number of funds 5) activities 6) 

management and administration  7) welfare management for assisting members. The 

purposes are to use data as tools in analyzing the potentials of areas and seek the ways 

to develop linkage of community welfare network either in the form of setting up new 

funds or linking the welfare with already existing groups or organizations. The report of 

suivey’s of investigating data of community organizations in this research, it is found out 

that each area is different in details. 

 3.2.2 Community potentials both in terms of the amount of finance and  

the fund. 

                         There are a lot of funds, for example: the smallest amount of fund at level 

of tambon is 27 million baht e.g. Kong Chai District, Kalasin  Province and the largest 

amount of fund is more than 100 million baht. In the community there are funds which 

have been founded by the community and supported by a lot of authorities which are 

from outside. In each district there are a number of existing groups or funds at level of 

village, tambon, district etc. For examples, there are many types of groups e.g. saving 

for manufacturing group, village fund, housewives’ group, processing group, 

oconpational group, senior citizen group, cremation group at level of district, network  of 

cremation al assistance Village Health Volunteers ( Or SoR Mor ) community welfare 

fund  at the level of Tambon and the groups that have been supported by government 
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agencies of for example: district community development Office of Agricultural 

Promotion, Office of District Public Health as in Kong Chai District, Kalasin Province 

where there are about 13 groups/communities at each community.       

 3.2.3 Nature of welfare allocation from the existing base in most 

communities is giving loan to members 

                         From nature of activities of the group and the fund, it is found out that the 

circulated fund that members can borrow according to their group’s objectives. It 

support the community economy, Its interest will be returned to members as dividends 

and allocated as welfare to the members, not covering the people in difficulty 

curcomslarce and some groups have allocated for the public benefit. While the nature of 

taking care of the people  in difficulty curcomslarce is mainly handled in terms of social 

assistance as life supporting allowance which have been mainly supported by Tambon 

local administration (Or Bor Tor) and Provincial  Social Development and Human 

Security (Por Mor Jor).  In Klonglan District, Kampaeng Petch Province,  Nampong 

District, Khon Kaen Province, Chaiya District, Suratthani Province and Pakpayoon 

District, Phattalung Province, community welfare fund will be established, in form of 

saving a bath daily (orm one la baht , in group will allocate the welfare for the people  in 

difficulty curcomslarce, namely the elderly. 

  3.3 Patterns of establishing network of community welfare fund 

  3.3.1  A model of 3 pronged (Ka) welfare:  A case study of  Laemsing  

District, Chantaburi Province and  Nampong District, Khon Kaen Province 

  The  3 pronged welfare( Sawandekarn Sam Ka) is the pattern of welfare 

allocation which will be co-operated by 3 sectors, namely 

  1) Government   

     There will an integration of authorities concerned from the level of  

ministry, province, district  and local. The welfare will be allocated through the policy 

mechanism by law legislation, the acts that support the coverage welfare allocation, e.g. 

the Act of promotion of social welfare allocation B.E. 2546 and the Act of Community 

Assembly B.E. 2551.    
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2) Community  

      Network of  community welfare will be established through    

Knowledge base , rights base, finance base, health base, occupation base, human 

base, culture/ tradition base or other bases, by using the mechanism of administration’s 

various funds, by using the interest or proceeds as welfare for the people  in difficulty 

curcomslarce i.e. the  community truth saving  network of  each province, network  of  

community welfare in Bangkachai Tambon, Laemsing  District, Chantaburi Province. 

3) Local sector   

By the Act of  Localization  B.E. 2542, the local administration has  

been given role in improving the quality of life of children, disabled, elderly and the 

people  in difficulty curcomslarce. Therefore, local administration is obliged to take care,  

improve the local people’s quality of life of, especially laying the plan for local 

development, allocating 35 percent of  local budget for improving the quality of life or 

allow the local  administration  allocate the additional budget for improving local people 

‘s quality of life accosting  to its’ financial potential difference. 

  3.3.2 Model of integration of welfare : A study case  of  Nampad District, 

Uttaradith Province 

   The integrated of welfare model is an integration of  welfare from 

informal sectors, which operated by volunteer  and formal sectors which executed by 

professional.  It‘s been integrated by the way of mutual support to allocate the welfare 

that will respond and can have access to the problems and meet the demand of many 

groups. And it should  also be a mutual beneficial relation for all sectors in the society.  

For the formal sector welfare consists of  welfare that stemming from market or business 

and state welfare that can be divided as central and local government or the partial 

welfare that has been transferred from central government to local government . While 

the informal sector welfare consists of, welfare allocation from household, where family 

members will take care of each other, and expanding to be taking care of each other by 

neighbors, friends and community, that will be natural according to their way of life and 
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united as “community organization” or non-profit organizations (NPOs), for example:  

religious organization, foundation and non-government organization (NGOs). 

  3.3.3 Model of Indigenous welfare: A case study  of  Doisaket District, 

Chiangmai Province 

  Model of Indigenous welfare is to revive the social capital, traditional 

culture of mutual assistance, which related to welfare for 4 essential factors. There is 

assisting the people  in difficulty curcomslarce to survive in the community on the basis 

of relatives’s relationship. In many areas there is a review of an existing community 

welfare allocation and one finds that in their way of life, they are still assisting each other 

due to their own circumstances, especially assistance to the poor, the people  in 

difficulty curcomslarce etc. It’s more conspicuous in case of someone’s death, they will 

assist for a funeral in sharing their food, money, belongings, etc. It is under the process 

to advise each tambon that they review their indigenous welfare allocation and it is 

found out that there are many styles, especially when they assist each other in doing-

merit party or funeral in their village i.e. Hom Boon Khao Tom (housewives from their 

own group will assist each other to offer rice gruel the last night before cremation) 

Homkin Homtam. In case of Samranrat Tambon, Doisaket District, Chiangmai Province, 

the host will give the money received from funeral donation fund to other groups, 

i.e. ;housewives’ group, school group, temple and cemetery on one’s cremation day, 

Khao Pan Kluay Nuay (occupational grouping), Kin Wan Tan Tom (put up the tent for 

receiving donation), Hom Raeng Hom Tun Juay Kid Tharn Namjai, etc. In general, it will 

have the nature of assistance and donation according to their faith, will and cooperation. 

Seeking the style of local welfare will encourage the local people to devote themselves 

to assist the people  in difficulty curcomslarce in community and work as volunteers. 

  3.3.4 Public pension welfare: A case study of Chaiya District, Suratthani 

Province 

  Public pension welfare is to link the groups and four main funds as 

network,i.e.; network of elderly, village fund, saving and Credit Union Cooperatives. 

They mobilize the capital to establish the foundation and let the people in difficulty 
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curcomslarce be member of network of  the funds, especially allocating the welfare to 

cover all ages, from childhood, youth, working and elderly. It includes the management 

of monthly  pension that comes from the saving of the people as well. 

  3.4 Nature of integration of the network of district community welfare    

  From the overview, it is found out that  nature of integration of the 

network of district community welfare  in 12 areas has nature as following : 1)  the fund 

of   assistance to  the people  in difficulty curcomslarce at district and tambon  2)  the 

network of district community fund 3) the learning assembly/network of district 

community welfare and 4)  the local official network  

 

4. Lesson learn which have been discovered from the research in 12 areas   

    4.1 Database system of  the people  in difficulty curcomslarce 

  4.1.1 One of main objectives of doing survey and building the people  in 

difficulty curcomslarce’s database in studying the  model of  integration of the network of 

district community welfare is to make a comprehensive survey of name list of  the people  

in difficulty curcomslarce and seek ways to take care of them effectively.  

 In the survey of  name list and setting up the people  in difficulty 

curcomslarce’s database, there will be community gathering at level of tambon   in order 

to give a definition of  the  people  in difficulty curcomslarce in each area. From the 

definition of  the people  in difficulty curcomslarce, one can find there is similarity and 

difference with the definition decided by government agencies as follows.  

  The local community gives a wider range definition of the people  in 

difficulty curcomslarce according to problems and target groups that leads to a higher 

number of  the People  in difficulty curcomslarce than the Tambon Administration (Or 

Bor Tor) and Provincial Social Development and Human Security (Por Jor Mor)’s 

database. For example,   the people  in difficulty curcomslarce are the persons who do 

not own land for their living, alcoholic addicted, unemployed, jobless, no income, 

sexually  harassed youth, no identity card, no house registration, homeless etc. After 

that community meetings have been held in level of tambon and village  in order to 

select the people  in difficulty curcomslarce together.    
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4.1.2 There are many ways of surveying  the data of name list of the  

people  in difficulty curcomslarce; namely,(1) training the community volunteers to 

survey people  in difficulty curcomslarce as in case of Nampong District, Khon Kaen 

Province , Klonglan District, Kampaeng Petch Province, or (2) the researchers’ group 

have visited  the areas to survey by using questionnaires or tools that the researchers 

have developed and surveyed the data together with community mainstays as the case 

of Doisaket District, Chiangmai Province. 

4.1.3  The strength of developing the people  in difficulty curcomslarce’s  

database which are interesting; namely, in case of Klonglan District, Kampaeng Petch 

Province where there was a training of the mainstays who were team researchers, to 

educate them about the database from designing the questionnaires, surveying the 

data, keying   data in computer, applying data to the real practice, and it is expected 

that after finishing the process of this survey, the community can develop the updated 

database and make use of it continuously. 

  4.2 Definition of “a new meaning  of the people  in difficulty curcomslarce 

will really cover new areas” ; namely, the understanding of  “the people  in difficulty 

curcomslarce” and “the community welfare” leads to a variety of allocation of community 

welfare. The nature of the welfare that can be accessed by target groups that the 

society cannot understand and cannot  be  assessed just only in terms of money as in 

case of  Doisaket District, Chiangmai Province, where it has been mentioned about the 

welfare in terms of visiting for encouragement, supporting and occupational 

development in the way that assisting the people  in difficulty curcomslarce have income 

and employment among professional groups in the community. 

  4.3 The definition of the concept of developing the model of  integration 

of  district community network welfare funds are different in many dimensions; i.e. 

linkage of the mainstays network of, linkage of the people  in difficulty curcomslarce’s 

database among the agencies concerned, linkage of  the  funds, linkage of learning and 

exchanging experiences, etc.  However, the ways to develop network of  the district  

community welfare funds have been just mainly concerned about the financial 
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integration by pooling the local capital to establish the welfare funds for the People  in 

difficulty curcomslarce in community of each tambon and district where it is found that it 

cannot be practiced. Then, there are an effort to set up a new fund, as in case of  

Pakpayoon District, Phattalung Province, Doisaket District, Chiangmai Province, Kong 

Chai District, Kalasin  Province, Nongplue District, Kanchanaburi Province,  Pimai 

District, Nakorn Ratchsima Province, where it has been found out that there are such 

limitation  that one cannot notice the dimension of social linkage that will  lead to an 

integration of working, but the allocation of  various community welfare will be achieved 

as well.  

  While in some districts they gave importance to the human linkage  

such as educating volunteers, establishing network of  mutual learning, creating the 

activities to allocate welfare assisting members and group of the people  in difficulty 

curcomslarce,by making use of a variety of  potentials of each area, as in case of 

Nampong District, Khon Kaen Province where they have educated and developed the 

volunteers and established the network of learning with the groups who have allocated 

the welfare assisting their members and the people  in difficulty curcomslarce, not 

emphasizing the establishing new funds, but linking with the already existing funds to 

expand  more activities of assisting their members and the people  in difficulty 

curcomslarce more as. While in Nampad District, Uttaradith Province, employing the 

process of study and research in development of activities, grouping; i.e., eco-tourism 

group, natural resource conservation group, carriers’s group (Look Hab) and assistance 

fund for the people  in difficulty curcomslarce. In Laemsing  District, Chantaburi 

Province, there is a linkage of working with other agencies in the area, learning center 

for welfare allocated by community; i.e., community bank in Bang Sakao Tambon and 

Chai Bank which turned to be the model bank for allocation of community welfare by 

saving a baht daily and becomes center for learning of which the outcome is being 

magnified to other areas as well. 

4.4 This research emphasized the process of Participatory Action  

Research (PAR) and process of Asset-Based Community Driven Approach (ABCD)     
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and holding the co-meeting by selecting the village or tambon and district’s mainstay to 

participate the meeting to exchange opinions and setting up the committee of 

networking of the district community welfare fund as a mechanism to push forwards the 

formation of district community welfare fund. Such mechanism has different structure 

according to areas (look for additional details from summary according to areas in the 

annex). However, according to the results of research  it is found out that the number of 

mainstay is still very small in each district and each of  them has responsible for more 

than one position of volunteer this effort ,that the community welfare movement is slowly.  

  4.5 Networking of  the district community welfare fund   

                    Most of the funds are the community welfare funds in the level of tambon 

and lacking the linkage or leveling-up to be “network of district community welfare fund”. 

The results of research are regarded to spark for starting of the fund, but lacking 

mechanism to push forwards as the strategy for the society.   

                    4.6 Continuity in developing networking of the district community welfare 

fund 

  It is still necessary to develop networking of the district community 

welfare fund continuously and  have agencies to take responsibility for further pushing 

forwards  this task together with counterparts concerned at all levels of the network; e.g., 

agencies under supervision of Ministry of Interior, Ministry of Public Health, Ministry of 

Agriculture and Cooperatives, Ministry of Tourism and Sports or even Local 

Administration. While there is not clear that which ministry will be the main agency to 

collaborate this task. 

 

5. The proposal for guidelines for the integration of community welfare fund.  

         5.1  For guidelines for the integration of community welfare fund  to enable 

it to be sustainable. 

 5.1.1 The integration of network of community welfare fund should be the 

network at level of village or tambon to enable it to be managed effectively and be the 

network that take care of each other. 

5.1.2 One should develop the data base of the difficulties that will be  
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employed as tool to link between communities i.e. tambon administration (Or Bor Tor) 

and other local organizations who are responsible for developing and strengthening the 

local community groups.    

 5.1.3 One should develop the potentials of mainstay and committee of 

network of district community fund to function as community volunteers to expand the 

concept, knowledge about community welfare and as the main force in building 

community welfare at level of district, tambon, village. 

 5.1.4 One should promote the curriculum for developing the potentials of 

mainstay and committee of network of district community fund  

 5.1.5 One should promote the curriculum for developing the skills and 

coordination techniques of linking the networks of welfare fund at level of  tambon 

district, province by pushing forward the cooperation for developing the mainstay 

together with the local institutes.   

 5.1.6 One should develop the sample areas as the prototype for learning, 

expanding the concept, knowledge to the neighboring communities by promoting the 

centers for learning the management of community welfare at level of district and 

disseminate the knowledge both in the areas and local institutes.  

 5.1.7 One should promote and develop activities at group level to 

strengthen and enable them to continuously function by introducing the activities that 

can help solving the problems and level up the quality of life of members.  

 5.1.8  One should promote the contribution system for managing the 

community welfare with the principle of “for community and by community” by offering 

the welfare to level up the quality of life as voluntary welfare, welfare for the public, and 

to promote equality. The community welfare will guarantee for the people who are  

outside the welfare system, to function as model for social insurance as contribution 

welfare. The community welfare is an alternative to guarantee for better their quality of 

life, equality with the setting up the prototype of community welfare fund by the 

government’s contribution. (By international principle, the state has to take care of 

welfare management for the public equally.)   
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 5.1.9 The Ministry of Social Development and Human Security should 

have the main organization to promote and further develop the network of community 

welfare fund at level of districts due to the result of this workshop research and the 

support of budget to strengthen of the network i.e. Center of Social development (Sor 

Por Sor) or Office of Provincial Social Development and Human Security (Por Mor Jor)     

 5.1.10 One should work out the strategy and action plan to develop the 

network of district welfare community to enable them to assist the groups of difficulty in 

the community continuously. 

5.2  Proposals for policy about the community welfare 

5.2.1 One should use “community welfare” as national agenda to push  

forward the strategy in building the welfare for Thai society.  

            5.2.2  One should design the alternative policy to create various styles   of 

community welfare that are suitable to each area, namely each area has one’s own fund 

as base and does not have the same level of potentials in integration of funds. For the 

areas where they do not have enough strength, they need an  assistance or a support 

from the network for their learning and employed the knowledge for their further 

development.     

 5.2.3 One should promote the network of community welfare fund which 

have been approved as “network of community welfare organization under the 2 Issue of 

“Act of Promotion of Welfare Allocation” B.E. 2550 to have an access and their activities 

have been supported by government organization, local administration, public works  

organization due to Article 40/4 and they can apply to receive financial support from the 

Fund of Provincial Social Welfare Promotion.              

               5.2.4  One should promote support the ideas of having representatives of 

district community welfare be nominated to the committee of promotion of provincial 

social welfare allocation.   

 5.2.5 One should link the tasks of community welfare to the Act of 

Council of Community Organization B.E. 2551 by supporting the ideas of Council of 

Community Organization as important mechanism in linking the network and develop the 
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groups of communities that will lead to the welfare allocation. The planning to  develop 

the groups and coordinate other supporting counterpart organization in local level and 

link with the provincial development plan in order to develop the community welfare 

substantially and have effective results.   

  5.2.6 “The Act of Promotion of the Public Pension” should be enacted 

and there also should be a public pension fund to be integrated into the community 

welfare fund and extend the community welfare fund with strong performance into the 

public pension thoroughly and substantially.  

  5.3   Strategic proposals.                      

5.3.1 One should promote forging a master plan of community by 

planning a strategy of managing of district community welfare to become more various 

in styles and methods. Firstly, It should be adjusted about the basic thought about the 

allocation of community welfare that has formerly been misled from the concept of social 

works to be the development and establishing a guarantee of security in one’s life in 

community by promotion of learning.  

5.3.2  One should promote the strategy of managing of community  

welfare in style of self-participation and co-ownership at level of district among the 

public local administration, government organization and private section who all could 

contribute to strengthening the group, community to link or integrate the tasks of each 

organization to support the expansion of activities of welfare allocation to be more 

creative  and rendered in variety.     

5.3.3  One should promote the strategy of developing the community’s  

leaders to create the sustainable district community welfare by convincing them to 

realize about the importance of community welfare and have the concept of allocation of 

community welfare for the difficult persons.  

                       5.3.4 One should integrate the mechanisms of developing the system of 

community welfare at level of district by employing the center of social development as 

a main mechanism in developing the tambon community welfare substantially and link to 

level of district and province.  
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5.3.5 The law should be enacted and strategy should be employed to  

serve for the above-mentioned that will support for the integration of network of 

community welfare at level of district and enable it to be more obvious and supported to 

become more distinct. 

5.3.6 One should create the standard and indicator of welfare allocation  

at level of district and educate the  to be professional as operators by integrating both 

the indigenous knowledge and the tasks altogether.   
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4.2  

 (social safety  

net programs)  “JPS” (  Jaring  Pengaman 

Sosial)  1998   

  

  1986-1996  GDP  7% 

     1970-

1996  50%  

 

    

      

         

  

  

    

  (social insurance) 

 

  

  

 

   “JPS”   

 4   1)   2) 

 3) 
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   (Sudarno Sumarto  , 

2002, . 4-5)   (  2.1) 
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(Safety Net Area) 

 

(Programs) 

1)   

( Food security) 

-   OPK (Operasi Pasar Khusus)  :  (Sale of 

subsidized rice)   

2)  

(Employment creation)  

-  Padat Karya   

     

-  PDM-DKM    

   

 3)  (Education)  -   (SD)  

 (SLTP)  (SMU)   

-  (block grants)   

4)  (Health)    JPS-BK (JPS Bidang Kesehatan)     

-   

-  “ ”  

-    

-  

-  ( )  

-    

 

 (social safety  net programs) 

  (social safety net programs) 

  4   (Sudarno Sumarto  , 2002, . 6-8)     

1)  ( Food security) 

 OPK (Operasi Pasar Khusus)  

  (special market operation)   (Sale of subsidized rice) 

   10 

 1,000 Rp. 

 1998   

3,000 Rp.   
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2)  (Employment creation) 

 Padat Karya (  ) 

 

  

  1997-1998  

  

 1998 -1999  16 

  4    

 1- 

  

  

 2 -   Kecamatan Development 

Programs (PPK)  (IDT)  

 (PDM-DKM) 

    

      

 3 -   

 4 -  “food for work” 

  NGOs  

3)  (Education) 

   

    

  1998-1999  2003 

 2    (Scholarships)  

 (block grants to schools)    

-      (SD)   10,000 

Rp.   (SLTP)  20,000 Rp.  

 (SMU)  30,000 Rp.  

    

    6% 

 17%   10% 
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   60% 

  

4)   (Health) 

   

  

     JPS-BK (JPS Bidang 

Kesehatan)   

   

   

   3   

 (Method of Targeting)  

 

 2      (Sudarno Sumarto  , 2002, . 

9-11)  

1)    4  

   

 OPK ,  JPS-BK  

 ( the National Family  Planning Coordinating 

Agency)  “BKKBN” (  Badan Koordinasi  Keluarga  Berencana 

Nasional)         

BKKBN   23  (Sudarno Sumarto  

, 2004, . 14 -15)    

1.  

2.  2  

3.   
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9.   8    
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10.  3  

11.  1  15  

12.  10 – 60   

13.   7-15   

14.  2   

  

15.   

16.  

17.  1  

 

18.   

19.   1   6  

20.      

21.  

22.      

23.  1   

    

    -   1-5   “  KPS” (keluarga 

pra-sejahtera  pre-prosperous family)  

   -  1-5   “  KS1” (keluarga sejahtera 1 

 just prosperous family)   

  -  1-14   “  KS2” (keluarga sejahtera 

2   prosperous 2 family)    

  -  1-21   “  KS3” (keluarga sejahtera 

3  prosperous 3 family)     

  -   “  KS3 Plus” (keluarga sejahtera 

3 plus  prosperous 3  plus family)    

2)  

 Padat Karya  ( ) 
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        (Lao People Democratic Republic:LPDR ) 
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  (Lao Women’s Union)   
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  90%   

  

    

   

 

 4.5  

 

    

    

  

  

   Ahon Pamilyang Pilipino (APP) 

  

   Social Welfare and Development Secretary 

Esperanza I    APP 2,000   Agusan del Sur 

 Esperanza and Sibagat  the Land Bank 

 Bayugan City     Gloria Macapagal-Arroyo 

 5   1  

 APP  

 

   

    

    

 APP   

  6,000   

 500   

   

 3,000  10   300  

  85  

  3    

  15,000  

 Esperanza and Sibagat  

Agusan del Sur  Lopez Jaena and Bonifacio  Misamis Occidental   Pasay 

Caloocan  (Manila)  6,000 
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  300,000 

 Jocelyn Canoy, Evangeline Pulleros, Merly Lintad, Zenaida Damarillos, 

Andrea Sab, Gloria Lastre, Aida Hayahay, Jeralyn Ruta,  Editha Sajonia.  

 (Congressman Rodolfo Rodrigo Plaza, Agusan del Sur Vice-

governor, Santiago Cane, Bayugan City Mayor Magdalena Asis, Sibagat Mayor Thelma 

Lamanilao, and Esperanza Mayor Leonida Manpatilan) 

 2008  

    

 

      5 

   

      

  DSWD (Department of Social Welfare and 

Development)  the Land Bank of the Philippines  

    

 (the National Anti-Poverty Commission)   

(http://www.dswd.gov.ph, 9 . . 2551) 

 The SEA-K Program (SELF-EMPLOYMENT ASSISTANCE - 

KAUNLARAN Program)    DSWD  (Department of Social Welfare and 

Development)  

    2     

 1  “SEA-Kaunlaran”   (micro-

enterprise level)   25-30  

 5,000     

 2  “SEA-Kabayan”   1 

 

  2-5 

  1,000,000  

 2006   “SEA-Kaunlaran”   701   DSWD 

  68,410,740   14,425  

“SEA-Kabayan”   43   “SEA-

Kaunlaran” 108    40,268,750,00   
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 2007   “SEA-Kaunlaran”   951 

  118,875,000    

24,684   “SEA-Kabayan”  43 

 2006   1,720   

    

“ TINDAHAN NATIN PROJECT”  2006  

   

     

     “FOOD FOR SCHOOL 

PROGRAM AND SUPPLEMENTAL FEEDING” 

 

   

(http://www.dswd.gov.ph, 9 . . 2551) 
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 180   9  

 
1.    500   . .  100   5   2,000  

2.     15   60    300   

  20   60    400   

  25   60    500   

  30   60    600   

  35   60    700   

  40   60    800   

  45   60    900   

  50   60    1,000  

  55   60    1,100  

  60   60    1,200   

3.  . .  100   10  

4.   180     2,500   

  365     5,000   

  730     10,000   

  1,460     15,000   

  2,920     20,000   

  5,840     30,000   

5.   30% 

6.   

7.   130   100  30   

8.   30,000   365  

9.   50 %  15,000  
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.5 .  .  542 27,285,600 

.6 .  .  172 5,000,000 
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.8 .  .  236  
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